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> Infroduction

It is our pleasure to present Q4 2014 Report for the indicators of Telecom Sector
of Oman. The TRA has been compiling and publishing basic statistics on
quarterly basis to provide market information on Telecom Sector to all
interested parties including the investors, consumers, and the licensees. The
Quarterly reports provide a brief update on the status of major telecom
services in the Sultanate of Oman. These reports cover voice and data

services for both fixed and mobile segments.

The quarterly report has been compiled collecting data from the telecom
service providers operating in Oman. The TRA would like to acknowledge and
appreciate the service providers for their cooperation and support for
providing statistics to TRA, which helped in preparing and disseminating this
information. The source data is sometimes delayed by the licensees, which
ultfimately cause delays in publishing the report. We hope the publication

timing will improve in future with the cooperation of service providers.

Comments and suggestions from the readers are welcome for improvement of

the contents and structure.

This report is also published on the TRA website (www.fra.gov.om).
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http://www.tra.gov.om/

> Disclaimer

The TRA tries its best to ensure accuracy of the information provided in this
report. However, The users of any information contained in this report are
advised to perform their own due-diigence to assess accuracy and
relevance of the information and use it at their own risk and responsibility.
Since the data is provided by the licensees, the TRA cannot assume
responsibility for any loss, damage, and cost or expense whether direct,
indirect, or consequential, sustained or suffered by any person using or relying
on this information whether caused by reason of any inaccuracy, error,

omission or misinterpretation.
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Maijor Market Observations

Q4, 2014

The penetration of different services stood at the following levels at the end of the
Q4 2014:

- Fixed line 9.4% per inhabitants
- Mobile subscriptions 155.13% per inhabitants
- Internet 44.78% per households.

The Active Mobile Broadband Subscribers' Penetration rate reached 72.46% by
the end of Q4/ 2014 with total active subscribers reaching 2,893,561.

The Blackberry Subscribers represent 1.4% of the total Mobile Subscribers base at
the end of Q4/2014 as compared to 1.5% of total mobile subscribers as at the
end of preceding quarter.

During the Fourth Quarter 2014, the TRA received and approved:
- 1 Tariff Plans for Revisions.

- 6 New tariff plans.

- 42 promotional tariff offers

TRA type approved 304 telecom equipments, renewed 51 registrations of telecom
dealers and registered 98 new dealers. TRA Issued 519 releases to customs for
importing telecom equipments.

TRA carried out 100 inspections of dealers to check compliance of TRA
regulations.
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Summary of Main Telecommunications Indicators

Q4, 2014

Indicator

Fixed Telephony
Service

Fixed Internet

Mobile Service

(other than Fixed S
Internet)
Subscribers 375,196 180,144 6,194,169
93.27% 44.78% 155.13%

Penetration rate

of household

of household

of inhabitant

Revenue 49.662 17.537 143.996

(MIn.RO)

International

Outgoing Voice 6.986 NA 229.453

Minutes, (million)

ARPU, (RO) 6.00 32.45 7.75
Omantel, Omantel, Ooredoo Oman Mobile,

Service Providers

Ooredoo, Teo

Ooredoo, Friendi,
Renna, Teo

*The Fixed ARPU is based on revenue for the fixed telephone lines (post-paid and prepaid).
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Fixed Telephone Service

Type of Service Q4/2014 Q3/2014 | % Change
1. Fixed Telephone Lines:
1.1 Post Paid 287,995 270,025 6.7%
1.2 Pre-Paid 33,066 39,480 -16.2%
1.3 Public Telephone - Payphone 6,801 6,801 0.0%
1.4 ISDN Equivalent Channels 45,524 45,496 0.1%
1.5 WLL Connections 1,810 1,808 0.1%
Total Fixed Telephone Lines in Operation (1.1-1.5) 375,196 363,610 3.2%
Fixed Line Penetration /100 Inhabitant 9.40% 9.11% 0.3%
Fixed Line Penetration /100 household 93.27% 90.39% 2.9%

e Note: The penetration rate of Q4/ 2014 was calculated based on the latest population which is (3,992,893) as

per the latest population bulletin provided by NCSI.
. Households: 402,286 (as per census 2010)

Total Fixed Telephone Lines

380,000 9.70%
375,000 4

370,000
365,000
360,000
355,000

354,007

?.00°%

342,003

?.15%
+

375194
2.407%

L

343,610

2.11%
*

# of Telepohen Lines

350,000
345,000
40,000
335,000

¥
351.411

G, 2013

G, 2014

! Fimed Telephone Lines

G2,3014

G334

Gl 3074

+ Penetration Rate

2.80%%

- el

2.40%%

2.20%%

.00

8.80¢%

B.alis

Note: the steep drop in penetration in Q3 was due to revised Population figure published by NCSI.

> Q4, 2014 ended with 375,196 fixed lines, with an increase of 3.2% compared to

the previous quarter. The penetration rate in terms of inhabitants increased also
from 9.11% to 92.40% and from 90.39% to 93.27% per household.
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Fixed Telephones Post paid & Pre paid

350,000 -
300,000 1 . 1409  275.885 279,190 270,025 287.9%5
250,000
g 200,000 -
=
S 150,000 -
3k
100,000
39.480 33,084
50,000 25,829 26,075 28,636
- T T T T 1
@4,2013  Q1, 2014 Q2204  Q320M4 Q4,2014
Fixed Postpaid Fixed Prepaid

During the 4th quarter 2014, the fixed post-paid lines grew by 6.7%, resulting in total of 287,995
post-paid lines.

Whereas, the number of prepaid connections dropped by 16.2% during the 4th quarter.

Pay Phones

8000 - 4807 6,801 6,801 6,801 6,801
7,000 - . i i i i

6,000 -
5000 1
4,000 -
3.000 -
2,000 -
1,000 -

Qd, 2013 Ql, 2014 Q22104 Q32104 Q42014

Public payphones remained unchanged since last year with the total of 6,801 pay phones in
service.
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ISDN Equivalent Channels

80,000 -
70,000 -
S0,000
50,000 - A5.558 45,420 45,552 45,4948 45 524

40,000 -

30,000 T T T T
Q4, 2013 @1, 2014 @2.2014 @3,2014 24,2014

The ISDN equivalent channels showed slight increase of 0.1% during the 4™ quarter of 2014.

Residential Vs Business Fixed Line Subscribers

240, 000
219.456

270,000 [200.4232 199,080
180, 000

150,000 130,592

# of Fixed lines

106,322
] 109,629
120,000 105,231 98,155

20, 000
&0, 000

20, 000

Q4, 2013 Ql, 2014 @2,20714 @3.2074 24,2074

. # of Residenfial Fixed lines w# of Business Fixed lines

Total residential fixed lines recorded a drop of 9.3% reaching to 199,080 during the 4t quarter.

The split between fixed residential and business lines stood at 60.4% and 39.6% respectively.
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2. Mobile Subscribers Q4, 2014 Q3, 2014 % change
2.1 Post Paid
2.1.1 Operators 528,698 515,431 2.6%
2.1.2  Resellers
Total Postpaid Subscribers 528,698 515,431 2.6%
2.2 Pre-Paid
2.2.1  Operators 4,943,615 4,799,931 3.0%
Total Prepaid Subscribers 5,665,471 5,485,810 3.3%
Total Mobile Subscribers: (2.1+2.2) 6,194,169 6,001,241 3.2%
Mobile Penetration/100 Inhabitant 155.13% 150.30% L
3.1 Post Paid 8,458 9,553 -11.5%
3.2 Pre-Paid 76,886 81,236 -5.4%
Total BlackBerry Subscribers (3.1+3.2) 85,344 90,789 -6.0%
% of BlackBerry Mobile Subscribers of total Base in
1.4% 1.5% -1%

Oman

¢ Note: The penetration rate of Q4/ 2014 was calculated based on the latest population which is (3,992,893) as

per the latest population bulletin provided by NCSI.

» By end of Q4, 2014, mobile subscribers grew by 3.2% reaching to 6,194,169

subscribers with an increase of 192,928 subscribers during quarter.

\%

quarter.
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5,665,471

6,000,000 5,485,810
5121723 5223829 5385897
5,000,000
2 4,000,000
v ]
= 3,000,000
[ ]
2 2000000 -
1.000.000 - 495,703 503.998 510,248 515431 528.498
- ] ] ] 1 1
Q4,2013 Q@1,2014 Q22104 Q@3.2014 Q4,2014
Mobile Pre paid Mobile Post paid

Post-paid mobile subscribers stood at 528,698 at the end of 4" Quarter 2014 showing an increase
of 2.6%.

Prepaid mobile subscribers were 5,665,471 at the end of Q4 of 2014 showing growth of 3.3%
compared to 3@ quarter, 2014,

100F

415 414 41.3 40.8 41 A1

Market Share %
JINIELE

48.9 48.4 482 48.2 48 47
107 4

A

Q3 2013 24,2013 Q1.2014 Q22104 Q32104 24,2014

Resellers Naowras Omani obile

As of end of Q4, 2014, Oman Mobile possessed a market share of 47% while ooredoo had 41%.

The resellers achieved 12% market share during the reported quarter.
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Total Ported Out Numbers

Base

13.000
0,21%
12,500 12,709
12,514
12.000 0.21%
- 0.20%
E 11.500
2 11000 0.19% 11,374 11,347
g -
Y 10.500 10,787 0.19%
10,000
9.500
Q42013 Q12014 Q22014 Q32014 Q42014

Total Ported Numbers

%2 Ported to Total Mobile base

SESE IR TR SR
7 Ported Subscribers to toal Mobile

=rd
a

Total numbers ported out during Q4, 2014 were 12,709 as compared to 11,367 numbers during

Q3, 2014. This translates an increment of 11.8% over the previous quarter. During the quarter, the

ported numbers represented 0.21% of the total mobile subscribers' base.

BlackBerry Subscribers

140,000 -
120,000 -
100,000 -
80,000
&0,000
40,000
20,000

114,388
<

103.115

99.270

& ° 90,789

<@

85,344

@4.2013

@1.2014

Q@2,2104 @3.2104

Q42104

Blackberry Subscribers at the end of Q4, 2014 represented 1.4% of the total Mobile Subscribers
base with the total of 85,344 subscribers.

This has registered a drop of 0.1 % over the previous quarter when it was 1.5% of the total mobile

subscriber base.
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%

Type of Service Q4, 2014 Q3, 2014 change
Dial Up Subscribers
1.1 Post Paid 3,074 3,169 -3.0%
1.2 Pre-Paid 7 8| -12.5%
1. Total Dial-Up Subscribers: (1.1+1.2) 3,081 3,177 -3.0%
Fixed Broadband Subscribers
2. Total Fixed Broadband Subscribers 177,063 170,516 3.8%
Total Fixed Internet Subscribers (1+2) 180,144 173,693 3.7%
Fixed Internet Penetration /100 Household 44.78% 42.18% 2.6%
Fixed Broadband Subscribers Penetration/100
Household 44.01% 42.39% 1.6%
3. Active Mobile Broadband Subscribers
3.1 Dedicated mobile-broadband Subscribers 2,010,301 1,885,319 6.6%
3.2 Standard mobile-broadband Subscribers 883,260 827,911 6.7%
Total Active Mobile Broadband Subscribers 2,893,561 2.713,230 6.6%
(3.1+3.2)
Active Mobile Penetration Rate /100 Inhabitant 72.47% 67.95% 4.5%

¢ Note: The penetration rate of Q4/ 2014 was calculated based on the latest population which is (3,992,893) as

per the latest population bulletin provided by NCSI.
e Households: 402,286 (as per census 2010)
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Subscribers

185,000
180,000
175,000
170,000
165,000
160,000
155,000
150,000

Fixed Internet Subscribers (Dialup+fixed Broadband)

173,693
171,725

167,724 -
- 43.18%
42.49%

41.69%
158,478

39.44%

180,144

44.78%

145,000

Q4, 2013 Ql, 2014 Q@z2,2104 Q32104

o Fied Internet

Penetration Rate/Household

Q42104

T 46.0%
T 45.0%

T 43.0%
+ 42.0%
T 41.0%
+ 40.0%
+ 3%.0%
+ 38.0%
+ 37.0%

36.0%

FPenetralion Rates

» At the end of Q4, 2014 there were 180,144 total fixed Internet subscribers showing an

increase of 3.7% against the previous quarter.

> Fixed internet subscribers’ penetration rate in terms of Households increased to 44.78% by

end of the third quarter.

6,000
3 4,202 2 927 er
s ' 3.169 3.074
E 3,000 -
o
]
186 177 219 8 7
Q4, 2013 Ql, 2014 Q22,2104 Q3,2104 Q42104
PrePaid Post Paid

The Dial up subscribers have been showing continuous decline since the last year in the postpaid
with 3% reduction against the last quarter. Similarly the pre-paid subscribers showed a sharp
drop of 12.5% in the fourth quarter of 2014.

Telecom Market Indicators Report Page 14



Fixed Broadband Subscribers

177,063

180,000 T 45%
175.000 170,516 44{;1% + 447
147,989 . 1 g
170,000 163.610 =
- 42.39% T 4% g
145,000 154,290 41.76% 4+ 417 B
- =
- 4 Q
_E 180,000 40.67% A0 £
G 155,000 T3 §
4 g 4 3gm &
& 150.000 38.35%
+ 37%
145,000 + 346%
140, 000 357
Q4, 2013 Ql, 20714 Q22014 Q32014 Q4, 2014
. Fixed Broadband Penetration Rate /Household

Fixed Broadband subscription increased by 3.8% (from 170,516to0177, 063). Penetration rate in
terms of Household also increased to 44.01% from 42.39% during Q4, 2014.

Active Mobile Broadband Subscribers

3,000,000.000 2893541 T 0%
2,650,609 2,713,230 ﬁ
@ 2,584,177 c
] ]
-'% 2,500,000.000 | 2443296 72.47% E
4 s
a 67 A4 67.95% -
' 66.98%
65.31%
2,000,000.000 60%
Q4, 2013 Q1, 2014 Q22104 Q3.2014 Q4,3014
. Moobile Broodband Penetration Rate

» At the end of Q4, 2014 the Total Active Mobile Broadband subscribers (measured as per ITU
definition) increased to 2,893,561 from 2,713,230 of Q3, 2014. The penetration rate stood at
72.47% by end of the quarter.
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Fixed Broadband Subscribers by Internet Speed 4,/2014

180 000 142,872

th

Subscribers
&
E
=]

40,000 5,754 242

;
:
@

$

[

s58] of sdqy 0|

sdq 1
sdq00L uoY

unyy sse| of sdegy 7

sl | uoyy
ss0] ofsdqy 71§

sdgpy 7
unyy sse| o sdaqu |

0.7% of fixed Broadband subscribers during Q4, 2014 had access speed of 512 Kbps to
less than 1 Mbps.

3.3% of fixed Broadband subscribers during Q4, 2014 had access speed of 1Mbps to less
than 2 Mbps.

93% of fixed Broadband subscribers during Q4, 2014 had access speed of 2 Mbps to less
than 10 Mbps.

3% of fixed broadband subscribers have access of 10 Mbps and to less than 100 Mbps.

Fixed Broadband Subscribers - Proportion by
Speed (Q4, 2014)

512 Kbps to
10 Mbps to less than 1
less than Mbps, 0.77%

100Mbps, 37

1 Mbps to less
than 2 Mbps.

3.37%
2 Mbps to
less than 10
Mbps, 3%
512 Kbpsto less than 1 Mbps = 1 Mbps to less than 2 Mbps
2 Mbps to less than 10 Mbps 10 Mbps to less than 100Mbps
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180,000

150,000

Residential Subscribers

120,000

Residential Internet Subscribers

r 3,000
2471 2 404
& & - 2,500
2 1,789 1872 2,000
-’y @ 1.613 '
¢ | 1500
- 1,000
159,674 159,940
150,852 L 500
I 151,504 147,925
@3, 2013 @4, 2013 Ql, 2014 Q22104 Q32104 @4, 2014
‘. Broad band e Dial-up

» The residential broadband subscribers in the above chart registered a growth of 8% during

the 4th Quarter 2014, on the other hand the residential Dial up subscribers dropped by
13.8% 4.6% over the 39 quarter 2014.

» As shown below, the Business Dial up internet subscribers added up by 12.4% during the 4th

quarter, whereas the Business Broadband subscribers declined by 20.2%.

24,000
22,000
20,000
18,000
16,000
14,000
12,000
10,000
8,000
6,000
4,000
2,000

Business Subscribers

Business Internet Subscribers

22,241
16,994 17.747
6,240 6,214 6,191
1,506 1.464 1.407 1.514 | 1.291 1.452
Q3 2013 Q4. 2013 Q1. 2014 Q2,204 Q32014 Q4.2014
w Dial-up . Broadband
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Eandwidth Capacity (Mbps)

International Internet Bandwidth (Mbpsz)

150,000

120,000

90,000 -

60,000 -
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82,010

89,2682

114,342

134.282

137,582

Q24,2013

@1.2014

Q22104

Q23,2014

Q4.2014

» Q4, 2014 recorded 137,582 Mbps as total of international internet bandwidth

capacity in the market, which shows an increase of 2.5% over the previous quarter.

# of lines

0L00F
80,007
FOL.00%%
60,00
50,007
40,0057
30,0057
20,007
1000

International Internet Bandwidth -% Utilization

5F.25%%

16767
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57.39%

13.28%

56,827

11.66%%

&7.58%7

12.37%

0L00%

Q4, 2013

Q1. 2014

o Incoming (Mbps)

Q2,27104

Q3.2104

outgoing (Mbps)

Q4, 2014

» Out of 137,582 Mbps capacity, on average 12.37% was utilized for the outgoing

and 67.58% for the incoming fraffic.
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Fixed Telephone (Postpaid + Prepaid) ARPU

500 1 Payphone ARPU / Month (RO)
25,00 [Month (OR)
4,00 A
5 20,00 E
M - 267
=300 1
£ : 230 218 206 226
: 3
P =200 -
g 1% 698 £
A A E Y ) F
5,00 1 ' ' 100 -
ﬂ.m T T T T ﬂ.m 1 1 1 1
Q42013 QL2014 Q22014 Q3014 Q42014 Q42013 QL2014 Q22014 Q32014 Q42014
. . Fixed Internet ARPU/month {OR
Tolal Mobile ARPU / Month /month_(OR]
10,00 -
38.00
o ]
H H 3312
ﬁ | —_ 2141 3246 3245
; %.00 S no | 3138 : . )
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' 142 - 110 ) = 2600 |
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42013 QLM Q@220 32014 Q4204 Q4.2013 Q12014 Q22014 Q3.2014 Q4,2014
Note: (Calculation of the ARPUs is to divide the total revenue of a service on number of subscribers of
that service divide by 3).
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Quality of Service

Mobile Services KPIs*

(As measured and reported by the operators. These are not audited or verified figures.)

Mobile Services KPIs Required KPI Q4/2014 Q3/2014
Bi-A |
(Bi-Annual) qun Ooredoo qun Ooredoo
Mobile 7 Mobile 7
% ° % °
. ]
1. Percentageof Calls  than 0.8% 0.44 0.60 0.46 0.59
Dropped
2. Percentage of Calls
Blocked due to Less than 1.1% 0.76 0.26 0.91 0.03

Congestion

3. Percentage of

billing complaints
resolved within 20 More than 96% 100 100 100 100

working days

Telecom Market Indicators Report Page 20



Percentage of Call Dropped
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Fixed Services KPIs
(As measured and reported by the operators. These are not audited/verified KPls)

Required KPI Q4/2014 Q3/2014
Fixed Services KPIs

(Bi-Annual) Omantel Ooredoo Omantel Ooredoo
1. Faults per 100 lines Less than 12 2.42 4.00 2.61 3.00

2. % of faults to be cleared within
24 hours LR 8743 9697 903 99.2

3. Unsuccessful call Ratio for local  Less than 1%

and national fixed calls 0.07 0.05 0.04 0.06
4. Percentage of Orders for access

lines in the served areas More than 90%

completed within 10 days 96.48 99.77 92.0 99.9
5. Percentage of payphones in

working order More than 967 99.8 - 99.8 -
6. Billing complaints per 1000 Bills ~ -€ss than 1.5 0.19 0.59 0.04 0.51
7. Percentage of billing complaints More than 96% 100 100 100 100

resolved within 20 working day

*The figures are not audited by TRA.

Fixed KPIs (Higher than RED baris GOQOD), Q4,/2014

L\.E 94.97 95.48 99.77 59.83
‘19’, 90.00 87.43
O
_
T
o 460.00
Loi]
=
2
S 30.00
<
0.00 { | : | } |

% of faults to be cleared % of Orders for access lines in % of payphones in working
within 24 hours the served areas completed order
within 10 days

OmanTel Nawras B Required KPI
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Faults per 100 lines (Lower than RED baris GOOD)
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International Gateway Traffic (Million Minutes)

270,000 - 255,502

250,000
230,000 - 212756 220.484

210,000 -
190,000
170,000
150,000
1.30.000
110,000

90.000 |  90.281 84.813 84,247 81.312 a5.749

70,000 T T T T 1

24,2013 Q12014 Q22014 Q3.2014 24,2014

236.439
201.750 )

Million Minutes

Total Intemational Outgoing Traffic, mill mts Total intemational Incoming Traffic, mill mts

During the 4th quarter of 2014, the outgoing minutes from the international gateway shrank by

7.5%, while the incoming minutes from the international gateway increased by 5.5%.

Domestic eulgeing mobile minutes, [millien )

1.720 4

1700 1.492 1.4697
1,680 -
1.660 -
1.640 -
1.620 -
1,600 - 1,587
1,580 -
1,560 -
1,540
1,520 T T T T 1

24,2013 Q21,2014 Q22014 13,2014 24,2014

1.634
1.617

Traffic (Million Minulas)

The domestic outgoing mobile minutes went up during the 4 quarter 2014 by 1.9% as compared
to the 3@ quarter 2014.
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% Distribution of domestic cutgoing mebile
minutes, @4/2014

1.5%

18.5%

Mobile On Net

19.6% Mobile Off Net

B Mohile to fixed

% Distribution of domestic outzoing fixed
minutes, 04/2014

0.9%

27.7%

T1.4%

Fixed to Mobile
Fined-On Met
B Fixed-Off Net

On Net domestic outgoing mobile traffic
represents 79.6% of the total, while Off Net is
18.9% of the total. The mobile to fixed minutes
are 1.5% of the total.

The fixed to mobile fraffic represents a share of
71.4% of the total domestic outgoing fixed
traffic. The fixed On Net traffic is 27.7% while the
fixed off net traffic is 0.9% of the total domestic

traffic.
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During the reported quarter, the total volume of
Sent SMS messages dropped to 363 million from
364 million SMS which is 0.3% lower as

compared to Q3, 2014 volume.

The number of sent MMS shrank by 7.7% against

the previous quarter.
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During the Fourth Quarter 2014, TRA :

YV V VYV V

equipment,

Approved a total number of 304 (Previous Quarter 242) Telecom Equipment.
Renewed 51 (Previous Quarter: 51) registrations of Telecom Dealers.
Registered 98 (Previous Quarter: 88) new dealers.

Issued 519 (Previous Quarter: 505) Releases to Customs for Import of Telecom

» Inspected 100 (Previous month 82) dealerships.
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Telecom Equipments Approved

Dealers' Registration
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Summary of Promotion’s Statistics in the Fourth Quarter 2014:

Number of promotional offers

Valve Voice &

Inteational Added | Starter Voice & (Infemafional|Leased
licensee |Voice Bundles|  calls  (MBB| HBB |Roaming Service | Pack (Top-Up| Data calls | Lline | Total
Renna 1 J 4
Friendi 4 2 2 8
Teo J 3
Omantel | | 2 2 1 l 3 13
Qoredoo| 2 2 2 2] 1 3 l l 14
Toal 4 4 12 6| 2 4 1 1 b ] 1 0 42

Number of new services and new plans
Value Voice &

Intemational Added | Starter Voice & |International |Leased
licensee|Voice Bundles|  calls  |MBB| HBB [Roaming| Service | Pack |Top-Up| Data cals | Line | Tokal
Qoredoo 2 2
Omantel l l l 3
Renna 0
Friendi 0
Teo 1 1
Tofal 0 ] ] 0] 0 1 3 0 0 0 0 0 6
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Summary of the tariff activity in Q4:

Promotional Activity

The number of promotions increased in the final quarter of 2014 from 36 promotions
in Q3 to 42 promotions in Q4. This increase can be attributed to the seasonal
festivities such as the Hqjj, Eid, National day and holiday season falling in Q4.

29% of the promotions in Q4 were international call promotions and 10% were
related to roaming offers.

14% of the promotions in Q4 consisted of top up and recharge voucher
promotions.

50% of Friendi's promotions were on international calls with the exception of 2
Mobile broadband promotions.

Renna had 4 promotions, 3 on international calls and one on their voice plans
during the national day.

Omantel had a number of promotions on devices such as Mi-Fi Modem with the
mobile services and PlayStations 4 promotion with the fixed ADSL service.

New Services and Tariffs

There were a total of 6 new services launched in Q4, 2 by Ooredoo, 3 by Omantel
and 1 by Teo.

Omantel launched their new Corporate International Roaming Plans in November
2014.

Omantel launched the Lana Plan which is a plan for the charitable organizations.
Ooredoo also launched a plan for people with special needs (Suhoola plan).

50% of the new services launched are value added services.

Revisions

There was one revision of a value added service provided by Ooredoo.
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